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Producer 
protect 
Consumer’s 
life and 

Hansalim tries to make producer and 

consumer being close with one another. 

Hansalim tries to make producer to take care of 

consumer’s life and consumer to take care of 

producer’s livelihood.

Through direct transaction, retail margin can be 

reduced with shortened distribution steps. 

This can be beneficial for both producer and 

consumer because we can trust the quality 

and quantity of the product with reasonable price.

So we can produce soil-saving, healthy and 

safe farm product, while trust each other 

and protect everyone’s health and life. 

It can’t be done by one person. 

One person can only do so much. 

Many people should join to make this happen. 

Producer and Consumer should do things together.

I’m expecting to have many people’s understanding, 

support and participation 

to make Hansalim movement happen.

1987, <Beginning Hansalim>

Consumer 
ensure 
Producer’s 
livelihood
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한살림

The Aim 
of Hansalim 
Movement

Hansalim wants to save the sacred life 

that we foster within ourselves.

When one respects the sacredness of their 

life, they can realize the magnetic self within 

themselves. We foster other’s sacredness like 

we respect our own worth.

We think of the land we live on like we 

think of ourselves.

Just as a child grows through his dependence 

on his mother’s bosom, the universe 

acknowledges that peoples’ life is dependent 

on the meal table. That is why saving lives is 

to save agriculture and the land - the basics 

in the production of food. 

We think that our neighborhood producers 

and consumers are family.

We are pushing out and restoring neighborly 

faith and love in our lives where indifference 

and alienation is widespread. Hansalim’s 

producers are giving consumers life and 

consumers are giving producers their 

livelihoods. Because they are responsible 

for each other, they are creating a joined 

community that they live in. 

Because we are members in the universe’s 

life, we are responsible for the ecosystem.

We are living together in the root of life. 

All the natural environment, sunlight and 

shade, wind and even the small amount of 

water flowing in the ditches are splitting up 

their precious love for us to exist today. For 

that reason, together, all life is making our 

livelihoods.

I must start with myself for the life that 

we are living together.

Because Hansalim focuses on one person at 

a time to recognize their existence as being 

larger than themselves, our campaigns aid 

in caring for one another through concern 

and love for our neighbors, nature’s creations 

and even our future generations. When I start 

with myself, valuing life and changing my 

lifestyle patterns to the right way, we make 

living together good for our local areas and 

neighbors.
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  HANSALIM, 
a b wl f Rice 

  f r W rld

A bowl of Rice for 
Neighbors

Care for each other by 
Life Cycle

Mutual Aid in Crisis

Membership activities 
that Grow Together

A bowl of Rice for 
Me and My Family

Urban-rural direct 
transaction that connects 
production and consumption

Responsible Production 
and Responsible 
Consumption to save Tables 
and Agriculture

Food and Household Items 
that cares about my body 
and the Earth

A bowl of Rice for 
Society

Policy activities to 
Improve Social Systems

Educational research 
publication to spread 
the Value of Life

Daily Actions for 
a Sustainable Future

Hansalim is consumer’s cooperative made up of producers who farm and 

manufacture products to save nature and give Life and consumers who understand 

the mind of producers. On December 4th 1986, Hansalim started from small rice 

store at Jegi-dong Dongdaemun-gu in Seoul City which has the longest history of 

consumer’s cooperative in Korea with most number of members. Based on the view 

of Life, Hansalim Table Salim, Agriculture Salim and Region Salim to create a Life-

saving world where we all live together.
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The Journey

1986

1988

1989

Hansalim Nongsan opened
Community Consumer Cooperative and 
Hansalim Producers’ Association established
Hansalim Manifesto announced

1991

1992

1993

1994

“Save Korean Wheat” Campaign
Campaign Against Developing 
Cheonggyesan Mountain Slopes
Heuk Salim Institute opened
Korean Federation of Sustainable 
Agriculture Organization established

1995

1996

1997

Korea Japan Life Community Gathering  Reached /
10,000 Members 
Completion of the First Distribution Center /
Hansalim Ten Year Anniversary /
Celebrating Earth Day
Delivered Contributions to starving North Korean fellows / 
Campaign Against Taiwanese Nuclear Waste 
from North Korea and Taiwan 2002

2003

2006

2008

2009

Center for Web of Life Established / 
Financial Support for Victims of Typhoon Rusa
“School Feeding with Safe Food” Enactment 
Signature Campaign
Hansalim Twenty Year Anniversary / 
Unification Table with a Delivery of Life Giving Rice 
and 310 bags to North Korea / 
Campaign Against Imported Rice 
Hansalim Press established
200,000 Members reached 

2000

2001

Set-Up Internet Homepage, Online Ordering / 
Reached 20,000 Members Commemoration Concert / 
Anti-GMO Campaigns / 
Received Seoul Environmental Grand Prize
Financial Support for Afghanistan refugees

1986 1990 2000
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The Journey

2016

2017

2018

30th anniversary Celebration Festival / 
Hansalim Call Center opened / 
Hansalim Saving the Farmland Corporation established / 
Campaign against GMO test cultivation by RDA / 
Completion of Nepal school destroyed by earthquake / 
Anti-GMO National Network established
Hansalim Suwon Consumer’s Cooperative / 
Hansalim Funding established / 
Clothes Recovery Campaign launched / 
Hansalim Anti-Nuclear statement issued
Member Opinion Survey / 
Reorganize online shopping page / 
GMO Labeling Law Petition succeeded 
over 200 thousand people / 
Hansalim Resource Circulation Policy Forum

2010

2011

2012

2014

2015

Support for Haiti and Pakistan 
Hansalim Cooperative Federation established
Sunlight Generation Cooperative established / 
Campaign to Save Korean Barley
Anseong Distribution Center established / 
Received the ‘One World Award’ / 
Campaign against Rice tariffication
Hansalim Agri-food Analysis Center, 
Hansalim Foundation / 
Hansalim AnseongMachum Foods established / 
Created a Relief Fund for Nepal Earthquake Victims

1

5

7

8

9

11

12

People’s Petition Against AI Preventive Killing
Launched joint action to prevent the discharge of 
radioactive contaminated water in Japan / 
Hansalim Zero Food Waste Campaign started
Agreement on ESG management with Korea 
Agro-Fisheries & Food Trade Corporation and 
3 major consumer’s cooperatives
Palestinian Gaza Strip Support Campaign
Online forum of the National Assembly to promote 
the trust-based cooperative mutual-aid project
Farmer-Consumer March to urge the transformation 
to eco-friendly agriculture and food
Participation in the 33rd World Cooperative Congress / 
Gross National Happiness and Agricultural and 
Fishing Village March / 
Business Agreement with the Ministry of Environment 
for reduction of packaging waste and plastic, 
and resource recycling with 5 major 
consumer’s cooperatives

3

10

11

HANSALIM Business Specialized 
Organization Established
30th Anniversary of <Hansalim Manifesto> 
announcement / 
Report on Hansalim FoodPlan TF 
National Alliance for Food KOREA established

2

3

4

7

8

9

10

National Farmers Basic Income headquarters established
Raised fund and conducted projects to overcome COVID-19
Announced Hansalim’s position statement on climate crisis emergency action
Selected as a supplier of Seoul City’s ‘Eco-friendly agricultural products 
package for pregnant women’
Raise recovery fund for production area to support its heavy rain damage
Signed mutual cooperation agreement with Korea circulation resource 
distribution support center. Started collecting milk cartons and 
sterilization packs at all times
Cooperative law amendment promotion committee established, 
Integration of order and counselling services and 
Hansalim Call Center has opened 

19 8 6 ~2021

2010 2020

2019 2021
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Daily Action and Plan 
to solve Climate Crisis
Hansalim established a climate 
crisis response team to diagnose 
H a n s a l i m ’ s  G H G  e m i s s i o n 
structure and emissions. Hansalim 
carried out the Zero Food Waste 
Campaign” to reduce greenhouse 
gas by reducing leftover food 
and held the “Hansalim Climate 
School”.

Hansalim producers 
care for Neighbors
Hansalim Producers Association 
ran a pilot project called ‘Sharing 
A Furrow’ to share agricultural 
products with city neighbors in 
need. Producers also supported the 
Myanmar democracy movement, 
and 18 production organizations 
donated KRW 27,232,000 for 
Myanmar’s freedom and peace.

2 0 2 1 H A N S A L I MM a i n

Online Shopping 
Improvements
Hansalim introduced a more 
convenient payment method 
t o  i m p r o v e  t h e  p r e v i o u s 
inconvenience. It strengthened 
the communication function 
by strengthening the member-
specific product recommendation, 
creating a “new product proposal” 
where members directly propose 
new products, and creating a 
“participation event” bulletin board 
that makes members easier to join 
various events.

Strengthening 
Online Exchanges
A new type of online exchange 
was actively done due to social 
distancing. Hansalim launched the 
‘Mind Salim App’ and participated 
in the Hansalim Training Center 
program online. Also producers 
and consumer members met every 
month on the YouTube channel 
‘Hansalim TV’. 47 online meetings 
were also continued.

Sterilization packs 
with Salim-points from 
September
Hansal im act ive ly  d id  mi lk 
carton and sterilization pack 
recycling campaign. that reuse 
paper resources In addition 
to Hansalim stores, collection 
boxes were installed in about 60 
places including daycare centers, 
schools, zero-waste shops, and 
120 places in  the Hansal im 
processing production area. On 
September 6th, celebrating the day 
of Resource Circulation, Hansalim 
gave Salim-points to consumer 
members when they returned 
sterilization packs.

user
스티커 노트
campaign. 의 마침표를 삭제해주시고, resources. 뒤에는 마침표를 다시 넣어주세요!
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Efforts to reduce packaging 
waste and plastic
Hansalim improved the packaging 
of 163 items and opened no-
packaging-stores in 56 locations 
across the country. After signing an 
agreement on ESG management 
with Korea Agro-Fisheries & Food 
Trade Corporation, Hansalim 
made a multi-use cool bag for 
the maternity package business. 
Also promised to actively seek 
measures to reduce carbon, such 
as manufacturing reusable glass 
bottles.

Food issues and Policy 
Improvement
Hansalim urged to stop ‘preventive 
slaughter’, which kills all poultry 
on farms within a 3-km radius of 
avian influenza-infected farms 
and also urged the transition to 
humane and rational quarantine. 
Hansalim defended the budget 
against the government’s all-
out cuts in the ‘three major 
food projects’ budget. Hansalim 
issued a statement demanding 
the withdrawal of the Japanese 
government’s decision to release 
radioactive contaminated water 
into the ocean, and launched a 
campaign against the amendment 
of the government with the main 
goal of easing regulations using the 
latest GMO technologies such as 
genetic scissors.

Caring with Hansalim food
A total of 14 teams from 12 
consumer’s cooperatives were 
supported through an open call 
for caring activities. The consumer 
members did various caring 
activities, such as visiting elderly 
producers to ask their regards 
and sharing food, and to provide 
shopping and simple recipes to 
disabled women who were victims 
of domestic violence, and to deliver 
side dishes.

A c t i v i t y

Gross National Happiness 
and Agricultural and 
Fishing Village March
For the happiness of all and 
sustainable regional development, 
the March was launched on 
October 8th and toured 8 provinces 
nationwide from October 26th to 
December 15th in order to solve 
the problems of the farming and 
fishing villages in crisis. Afterwards, 
a presidential policy proposal 
ceremony was  he ld  for  the 
presidential candidates.

Participated in the 33rd 
World Cooperative Congress
Hansalim participated in the 
33rd World Cooperative Congress 
held in Seoul for three days from 
December 1st as a representative 
group of Korea Cooperative 
Solidarity. Hansalim introduced 
i t s e l f  by  j o i n i n g  a ca d e m i c 
conference with research named 
‘Analysis of Cooperation and 
Solidarity activities in the form of 
coexistence between Production 
and Consumption as an alternative 
Rural Development Strategy’ and 
presenting it at the main conference 
under the theme of ‘Reviewing 
the Cooperative Identity through 
Cooperative Cultural Heritage’. 
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Life-saving 
Production-Supply-Consumption

Hansalim producers farm and make products 
according to the principle of producing only those 
are beneficial to people and nature. Healthy 
products are supplied to consumer members at a 
price that minimizes margin, and producers are 
guaranteed production costs so that sustainable 
production can be achieved. Hansalim consumer 
members live a healthy daily life with goods that are 
beneficial to the body and the planet. In Hansalim, 
“Production and Consumption are one”.
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2,278households

Number of producers 
(based on membership of Hansalim Producer’s Association)

123
Number of processing plants 

(based on membership of Hansalim Processed Food Production Association)

127
Number of production communities 

(based on membership of Hansalim Producer’s Association)

48,561,983㎡

Production area

Producers who care for life all over the place
Hansalim producers protect our land, preserve our seeds, and save our agriculture with 
a heart that preserves nature and saves lives. Hansalim producers form a village-level 
production community and make farming plan for the year together. Processing plants are 
also helping to save lives.

Hansalim farming with nature
Hansalim pursues the value of environment-saving agriculture and save our land through 
eco-friendly organic farming that does not use herbicides and chemical fertilizers. 
Furthermore, by aiming for a farming method that fits the climate of each region, Hansalim 
increases the self regenerating power of our agriculture while allowing life and nature to 
circulate naturally in healthy soil.

Participatory certification that checks centered on the production process
It is Hansalim's own certification system that producers and consumer members check 
together. The production community independently manages production, and an 
inspection team consisting of producers, consumer members, and practitioners visits the 
farming field to examine in person, looking for improvements in areas that are inadequate. 
In 2021, 52 production communities participated in the participatory certification.

Saving our seeds to protect food sovereignty
By collecting and cultivating the seeds of native crops rooted in our land, Hansalim aims 
to preserve biodiversity and develops a regional circulation food system that produces 
small amounts of various varieties. In 2021, Hansalim supplied 32 kinds of native seed-
saving products grown on 720,000 m2 of farmland. Pigs are fed with Korean barley instead 
of imported corn to protect food sovereignty, while reducing carbon emissions from feed 
imports.

Hansalim continues the present and future of agriculture through cooperation between production and 
consumption. With ‘Agriculture Salim Special Committee’, Hansalim will make new measures for the sustainability 
of Hansalim agriculture in times of climate crisis, and also prepare funds for it. And by expanding meetings with 
Hansalim Producer’s associations and regional consumer cooperatives, Hansalim will look for ways to vitalize urban-
rural exchange. 

Hansalim in 2022,
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Safe products with value
Hansalim prioritizes safety and eco-friendliness, and supply products that meet the 
autonomous standards created by the participation of consumer members. Chemicals 
and unnecessary additives are excluded as much as possible, and products produced in a 
cooperative manner are developed. Hansalim aims to handle products that realize social 
values such as job creation, environmental protection and more.

Product safety inspection stricter than the government
Hansalim establishes and manages stricter radioactive material autonomous standards 
than the national government. Each month, the results of the radioactive material test 
conducted by the Hansalim Agri-Food Analysis Center are informed to the consumer 
members, and even if the standard is not reached, the detection status and the amount of 
detection are transparently disclosed.

Hansalim standard on radioactive material 
- Adults and youth 8Bq/kg  - Infants and toddlers 4Bq/kg   * National standard 100Bq/kg

To ensure product safety, various test such as, pesticide residues, organic eggs, antibiotics, 
heavy metals, etc. are conducted.

Prices set by Producers and Consumers Together
By determining the price together with producers and consumer members, Hansalim 
provides a constant supply at the promised price even if the market price fluctuates 
depending on the weather and supply and demand conditions. The Price Stabilization 
Fund is to buffer the supply price when the price difference between the Hansalim 
agricultural products and those on the market is large due to rapid changes in market 
prices. Producers and consumer members accumulate 0.1% of the supply for the fund.

Supply and Store linking Producer and Consumer
The Hansalim store is not just a space for buying and selling goods, but a space where 
producers and consumer members connect with goods. Products produced faithful to 
the essence and function are supplied through practitioners and activists connecting 
producers and members.

239
Stores

114,227,410
Price Stabilization Fund administered KRW

2,138cases

Product Safety Test

66 items

Newly developed products

Hansalim carries out a business that actively reflects the needs of members. In order to continue and expand the 
Hansalim Movement, it is necessary to develop products and improve the convenience of use by reflecting the 
opinions of consumer members. To this end, Hansalim will strengthen the basic values contained in the products and 
actively develop products following the changes in the life and use of members. And more, Hansalim will actively 
reflect the members’ voice by diversifying consultation channels such as chatbot.

Hansalim in 2022,
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Consuming values that are Beneficial to my Body and Nature
Hansalim members consume value, not just commodities. Hansalim members live a 
healthy life by trusting, understanding, and using products that contain the pride of 
producers. Whenever members use products directly involved in its development and 
improvement, our land revives and healthy safe agricultural products produce. Producers 
and consumers become a relationship that trusts and helps each other, which in turn 
protects the health and lives of all of us.

Fundraising for Sustainable Agriculture
For sustainable agriculture, the strength of members is paramount. The Production 
Stabilization Fund preserves 50 to 60% of average annual income (60% for main grains, 
small farmers, and returnees) to producers affected by natural disasters caused by 
typhoons, rainy seasons, and abnormal weather so that producers can continue stable 
production. It is created by accumulating 0.1% of the supply amount by consumer 
members and producers.

Products that value Essence rather than Shape
There are fruits whose size or shape does not meet the shipping standard due to 
abnormal weather, but does not have any major abnormalities in its flesh and taste. It is 
simply thrown away in the market because it is not commercially available, but Hansalim 
members are willing to consume it under the name 'Daegyeonhan' meaning proud. It 
means a fruit produced preciously after overcoming adversity, and it is the practice of 
Hansalim members who know the true meaning of healthy agricultural products.

Hansalim Funding, Hansalim way of Production Cost Procurement
Since consumer members becoming an investor in the funding product of the production 
site, producers can secure purchase capitals for agricultural products, purchase funds 
for processing raw materials, operating funds, and facility funds, and more. In 2021, 41 
production sites were invested through 'Hansalim Funding', with 127 funding products and 
5,407 investments.

795,315 households

Number of consumer members 

853,995,363
Production Stabilization Fund administered KRW 

493,630,000,000
Total Sales KRW 

8,767,000,000
Hansalim Funding KRW 

Further spread the Table Salim and Agriculture Salim Movement. It’s the era of agriculture and food  crisis due to the 
climate crisis and infectious diseases. Hansalim will continue to actively practice the healthy food movement through 
cooperation between consumer members and producers. Hansalim will expand our role in supporting farmers while 
further promoting the importance of sustainable production and consumption to our society.

Hansalim in 2022,
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Climate Crisis Response 
and Resource Circulation

In the era of climate crisis, Hansalim is 
participating in global efforts to keep the global 
average temperature rise to 1.5℃ below. To this 
end, Hansalim is taking the lead in reducing GHG 
emissions in our business area while responding 
to climate crises in our daily lives. Hansalim 
reduces wasted resources and reuses them as 
much as possible by thinking about ways to 
reduce the burden on nature in the entire process 
of producing and consuming goods.
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GHG Inventory, the first step to zero carbon emissions
Hansalim established the Climate Crisis Response Team to actively respond to the climate 
crisis and implement the Life Salim Movement responsibly. First, prepare the basis for 
a systematic GHG reduction plan by examining the current status of GHG emissions 
from stores, logistics, delivery, and office space for three years from 2018 to 2020, while 
preparing a roadmap for reducing GHG emissions for 2050 Carbon Neutral.

Zero Food Waste Campaign to reduce Greenhouse gas in Daily Life
Minimizing food waste is the most effective way to reduce greenhouse gas in our daily 
life. Hansalim proposed a campaign to reduce leftovers. 6,400 people participated in the 
campaign.

Hansalim Zero Food Waste Promise
One. I will buy only what I need for me and the Earth.
Two. I will cook only enough to eat for me and the Earth.
Three. I will eat everything for me and the Earth.

Education Research in the Era of Climate Crisis
The ‘Hansalim Climate School’, a training course for climate activists was held three times, 
and 39 climate residents were trained. 47 people participated in the training course for 
food and environment education activists, and through Life Cooperative Research Project, 
Hansalim supported research on how to calculate greenhouse gas emissions from the 
domestic food system and the sustainability and conservation of Darang rice paddies.

*  Assume that Zero Food Waste Campaign can make each person reduce 50% of the amount of food waste (368g) a day. People participated the Zero Food Waste Campaign for 

  257 day. 894kgCO2 of greenhouse gas reduced when 1kg of food waste is reduced, and 6.6kgCO2/year of greenhouse gas absorbed by one 30-year-old pine tree.

270,000 t 

CO2 Reduction Effect through 
Zero Food Waste Campaign

4,0940,000 pine trees

The effect of planting a 30-year-old pine tree through 
Zero Food Waste Campaign

Hansalim plans to establish a GHG emission source registration and monitoring system to establish and implement a 
GHG reduction business plan. In addition, Hansalim will take the lead in recognizing and resolving the climate crisis 
in our society by expanding the daily life campaign.

Hansalim in 2022,
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Safe and eco-friendly Bottle reuse
Hansalim is the only place in Korea where consumer members voluntarily wash and dry the 
glass bottles and reuse them. In 2020, 415,490 reusable bottles were recovered. Currently, 
reusable glass bottles are applied to 64 items such as jams, salted fish, and fermented 
sauce. In 2021, the recovery rate of reused bottles is 33.1%, and the reuse rate is 34%.

Milk carton Recycling to tissue paper
As a result of providing free collection boxes to outside organizations to spread carton 
recycling, along with Hansalim processing plants, the number of milk cartons recovered in 
2021 was 51,454kg, an average monthly increase of 27% compared to the previous year. 
In particular, since September 2021, Salim-points are also paid when returning sterilization 
packs, so the monthly average collection volume has increased by 4 times compared to 
the previous year, bringing back a total of 2,500kg of sterilization packs.

Clothes Recovery that help Neighbors
Since 2017, Hansalim has been reducing waste and greenhouse gas by collecting clothes 
that people no longer wear. In 2021, Hansalim collected 137.8t, the largest amount ever, 
and had the effect of reducing environmental pollution and greenhouse gas generated 
during the production and distribution of clothing. The proceeds of KRW 47.52 million 
were used to support the education of children in poverty in Pakistan and to take care of 
our neighbors in Korea.

Reuse of supply boxes for last 25 years
Since 1997, Hansalim delivered in paper boxes, not plastic, and reuse it. There are no silver 
foil, coating, or bleaching inside and outside the box to recycle it as waste paper when it 
can no longer be reused. In 2021, the average number of reuses is 3.82 times, up 0.5 times 
from the previous year for room-temperature boxes, and 7.81 times, up 1.3 times from the 
previous year for refrigerated boxes.

384,592
Number of reusable bottles recovered

137.8t 

Number of Clothes Recovery

53,954kg

Number of milk carton/sterilization pack collected

2,098,048
Number of supply box reduced

Hansalim plans to increase the recovery rate of reused bottles by expanding the reusable items and introducing 
an empty bottle deposit system. The reusable bottle washing business will be jointly developed by the local 
governments and other organizations with Hansalim. The reusable ice packs for cold storage are also under way.

Hansalim in 2022,

Division 2022 Target 2021 Result
Bottle Reuse Recovery Rate 37% 33.1%

Milk Carton/Sterilization Pack Recycling Collection Milk Carton 55t, Sterilization Pack 7.5t Milk Carton 51t, Sterilization Pack 2.5t

Clothes Recovery Collection 130t 137t

Reuse of supply box Number of Reuse of room-temperature box 4 3.82

Number of Reuse of refrigerated box 8 7.81

Quantity of Ice Pack Washing 300,000
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Changed the Stopper to Recycle easier
Vinegars changed to easy-to-remove stopper

Reduced Plastic Usage
Refrigerated Korean beef without 
plastic tray

Soy sauce changed from plastic bottle 
to glass bottle

Changed to Reusable Bottle
Spicy pepper 
paste improved 
with reusable
bottle

Highlights of packaging improvements in 2021

Reduced Plastic Usage
Toothpaste without 
plastic packaging

Improvement of packaging for Resource Circulation
By removing plastic trays and reducing packaging standards, Hansalim could reduce the 
amount of plastic use. The stoppers were improved in recyclability by changing to hand-
separable stoppers. Total 163 items’ packaging were improved in 2021.

No-Packaging-Stores that Reduce Waste
To reduce packaging as well as food waste, Hansalim sold items in individual pieces. 
The consumer members prepare their own container and buy as much as they needed. 
In 2021, 56 stores sold potatoes and sweet potatoes individually, and 12 stores installed 
multi-grain unpackaged stands, taking one step further toward zero-waste.

Transition to eco-friendly and non-depleting energy, Sunlight Generation
Founded in 2012, the Hansalim Sunlight Generation Cooperative is responding to the 
climate crisis by reducing the fossil energy, producing renewable energy. It conducted 
online education on the topic of climate crisis and energy transition for 285 persons and 
supported the construction of a photovoltaic power plant in the Dalit Organic Community 
of India, helping them to become self-reliant on energy.

20t

Reduced plastic usage through packaging improvements

1,369,694kwh

Electricity production by Hansalim Sunlight Generation

Hansalim plans to improve packaging for 42 items and reduce plastic usage by 14.5 tons by changing plastic straws 
to paper straws and plastic containers to reusable bottles. The Hansalim Sunlight Generation Cooperative will focus 
its efforts on training Green Leaders to respond to the climate crisis.

Hansalim in 2022,
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Contribution to 
Region/Community

Hansalim shares its experiences 
and competencies of the activities 
of producing and sharing the food 
of life in various ways. Based on 
the voluntary participation of  
members, Hansalim takes the lead in 
overcoming the challenges of life that 
are difficult for individuals to handle 
with the power of cooperation.
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Hansalim’s Sharing Kitchen
Through the ‘Hansalim Sharing Kitchen Project’, 10 teams were selected to make member 
activities such as food care, cooking classes, and meal sharing. The Sharing Kitchen will be 
a regional base for a new relationship called the Food Community.

Food Care to share food with neighbors
Hansalim shares a warm meal with neighbors in need of social care. As a hub for 
Hansalim’s social contribution activities, ‘Hansalim Foundation’ has been supporting the 
healthy eating and emotional stability of the underprivileged.

Happy Fund where the use of goods leads to Sharing
2% of the sales of some items, such as hair essence, honey-filled nutrition packs, and 
toothbrushes, are created as the “Happy Fund,” and are used for life stability and 
emergency relief for low-income families. Members can participate in sharing through the 
use of goods.

16,460,024
Happy Fund accumulated KRW 

20,805,194
Youth after the termination of 

institutional Care Support Amount

53,095,800
Food Care Hansalim Foundation Support Amount

25,450,000
Hansalim’s Sharing Kitchen Support Amount

Hansalim will actively develop a Region Salim movement that emphasizes the public food and the role of 
community. Also expand a network of mutually beneficial relationships in the region caring neighbors. In connection 
with the Food Plan, Hansalim plans to seek community based Sharing Table and to create Hansalim’s Sharing 
Kitchen model.

Hansalim in 2022,
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Food Life Education 
and Life Salim Movement

Hansalim talks in various 
ways - publications, lectures, 
and training - to strengthen 
communication and solidarity 
in the social field and to convey 
the life culture movement to 
the general public.
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Create Food Culture Together
Celebrating the 10th anniversary of ‘Hansalim Food Life Center’ in 2021, it is growing and 
working with members to spread a food culture for a healthy and sustainable table. It 
conducted food life education and training courses for food life activist. Also developed 
climate-friendly recipes and launched a Local Food campaign.

Mind Salim helping Growth and Change
'Hansalim Training Center' was officially launched in 2015 to help the people change and 
grow. It makes change and growth through self-care through healing and recharging, 
reawakening of Hansalim spirit and values, and learning from one another. In 2021, it 
launched the ‘Hansalim Mind Salim App’ to create a place to do Mind Salim in our daily 
lives.

Research/Publishing for Wider Communication
The “Mosim and Salim Policy Research Institute”, which was established to sustain the 
life culture movement of the Hansalim Group in the early days, studies the Hansalim 
Movement and holds lectures and forums on social agendas. Founded in 2008, “Hansalim 
Press” publishes books necessary for this era.

23,192 persons

Food Life Education participants

949 persons

Hansalim Training Center participants 

118 persons 

Food Life Education training activist 

810 persons

Mosim and Salim Policy Research 
Institute’s lecture participants 

The Moshim and Salim Policy Research Institute plans to conduct a ‘2022 Hansalim Members Survey’ and Hansalim 
policy study. Celebrating the 20th anniversary of the Institute, it will seek a new paradigm for the life cooperative 
movement.

Hansalim in 2022,
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Member, 
the Owner

Hansalim is a consumer’s 
cooperative with the participation 
and investment of members.
Members participate in business, 
operation, and policy establishment, 
and grow together with producers 
and neighbors through urban-rural 
exchanges, various meetings and 
committee activities.
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Board of directors Meeting / General Assembly to decide on 
major projects and activities
All the Hansalim members have voting right, one-person one-vote. For efficient operation, 
directors and representatives are elected to determine and make decisions on important 
issues such as Hansalim's business and activities at the monthly board meeting and 
annual general assembly. In 2021, since COVID-19 was continued, the general assembly 
was held in written form.

Committee to realize Hansalim values
Hansalim members are realizing the main values of Hansalim through various committees. 
The Agricultural Products Committee and Processed Products Committee deliberate 
on new products, visit production sites to check the production status, and inform the 
value of Hansalim products through product promotion and tasting events. In addition, 
environmental committees, food life committees, and public relations committees are 
operated in accordance with the conditions of consumer’s cooperatives in each region.

Venue for member exchanges and activities, Members Meeting
The members meeting is the basic unit of Hansalim activity, which is made voluntarily 
by members. There are village gatherings for sharing information and daily life with 
neighboring members, small gatherings where members of similar interests such as child-
care, cooking, and reading are exchanged, and store gatherings for sharing goods and 
store news with members. In 2021, 57 online meetings were piloted nationwide.

23
Consumer’s Cooperative

116
Committee

506
Number of members meetings 

(village/small/store/online meetings)

5,622persons

Urban and Rural Exchange Participants 

Even in the face of social distancing, the participation of consumer members increased slightly compared to the 
previous year. In order to realize the members’ will of communication and exchange, Hansalim will establish a 
foundation for online meetings that have been piloted. Also plans to establish a body to discuss member activities 
and to conduct a survey to collect various request from members.

Hansalim in 2022,
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Solidarity 
and Cooperation

In the <Hansalim Manifesto>, Hansalim 
diagnoses various signs of crisis in modern 
civilization, and declares Hansalim will 
change society and the world according 
to the principle of Life, and practices 
social action and cultivate personal life to 
create a new world. Hansalim is actively 
responding to agendas that are in line 
with Hansalim's values and is working 
together with domestic and international 
organizations.



S
a
v
e
 O

u
r T

a
b

le
  

  S
a
v
e
 O

u
r A

g
ricu

ltu
re

  
  S

a
v
e
 O

u
r L

ife
 a

n
d

 E
a
rth

(  25  )

Against GMOs that damage biodiversity
Together with civil society, Hansalim took the lead in the anti-GMO movement. To block 
the revision bill aimed at easing GMO regulations, press conferences and newspaper 
advertisements were held. March Against Monsanto and GMO also held online. Four 
major demands – enforcement of GMO labelling law, management of unapproved LMOs, 
specification of GMO scissors technology, and elimination of GMOs in school meals were 
announced, and now Hansalim is continuing activities to remove unapproved LMOs.

Anti-Nuclear Action to protect future generation and sea food
Hansalim is actively responding to the growing danger of nuclear power generation and 
the threat of radioactive materials that pollute food in the sea. Together with civil society, 
Hansalim held an online demonstration and a signature campaign against the decision 
to release Fukushima’s radioactive contaminated water into the sea. Also worked to 
normalize the 'Carbon-neutral Green Growth Basic Act', and now working with the Anti-
Nuclear Election Coalition to demand a just presidential anti-nuclear policy.

Create the base for the social economy sector based on Solidarity and Cooperation
Joining the Korean Social Economy Solidarity Network, Hansalim engaged in activities 
to enact the Social Economy Act and participated in the process of establishing the 
'Society Solidarity Credit Union'. Together with other consumer’s cooperatives, Hansalim 
has partially revised the Consumer Cooperatives Act. Hansalim also led the measures to 
increase vitality of consumer’s cooperative from Korean Fair Trade Commission. Hansalim’s 
participatory guarantee system and ‘Production Stabilization Fund’‘s achievements were 
officially recognized.

International Exchange and Disaster Relief
With the fund accumulated in Mascobado and organic sugar, Hansalim supported the 
self-reliance of the Philippines producers’ community and their ecological agriculture. 
To support the Gaza strip in Palestine, where farmland and livelihoods were damaged 
and many people lost their lives due to the bombing, Hansalim raised money for the 
reconstruction and provided food packages, mattresses, and blankets.

Food Movement reflecting Hansalim’s experiences and values
Hansalim started a movement to enact the Food Basic Act together with food movement 
groups such as the National Alliance for Food KOREA, in which Hansalim takes the lead. 
The Food Community Promotion Meeting was held to discuss food plans and Hansalim’s 
food movement strategies. And also ran an educational program to foster Hansalim Food 
Plan Activists. Hansalim formed a joint committee with coops and eco-friendly farming 
groups to give opinions to the Ministry of Agriculture regarding their Five-Year Plan for Eco-
Friendly Agriculture Promotion.

38,086,363
Palestine Gaza Strip Support Fund KRW

18,100,000
Philippines Sugarcane Production
 Community Support Fund KRW 

In order to achieve a great transformation in agriculture and food, Hansalim is actively carrying out social 
movements through solidarity with agricultural and food civil society. To enact the Farmers’ Basic Income Act and 
the Food Basic Act, and also to create the institutional basis for food care, Hansalim will spread the message of the 
‘Agricultural and Fishing Village March’ to solve the agricultural and rural farmer’s problems. Hansalim will also 
prepare Food Basic Act to strengthen the publicity of food led by citizens.

Hansalim in 2022,
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Being Hansalim member means
You are contributing to the value of Hansalim-

the direct transaction of food which saves our table,
the principle of handling domestically produced 
products by priority which saves our agriculture

and the daily action which saves our Life and Earth 
Unlike a customer who simply buy commodity,  

You are the member who is the owner 
and takes charge of Hansalim together.

A step towards 
better world, 

let’s be together 
with Hansalim

Hansalim Guidance
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● Hansalim run through members’ investment and payment for the Hansalim products. 
● Investment is the capital raised by members to arrange fund to run the cooperative. 
    It serves as a foundation of Hansalim movement. 

● Investment and membership fee are used in the arrangement to rent buildings, 
to buy vehicles, to rent stores, to establish distribution center and more.

● 30,000 KRW of investment and 3,000 KRW of membership fee are charged 
when you first become a member. 

● Every time you buy products from Hansalim visiting store or using delivery service, 
a certain amount of investment automatically be increased.
200 KRW is automatically raised for the investment per every 10,000 KRW of  
your payment. (maximum 1,000 KRW)

● You can have your investment back when you withdraw Hansalim.
● You can find out the amount of your investment on our receipt or from Shopping Page 

(website / mobile application).

※ For more information, you can contact Hansalim Call Center 1661-0800 or the office and 
the store of consumer’s cooperative you are registered. (See the contact information on page 31)

Buy delivery 
trucks

Open 
store

Build distribution 
center

Open 
office

Watch the 
Introduction 

video of 
Hansalim

Complete 
online 

application

Membership 
acceptance

Pay 
investment 

and 
membership 

fee

Visit store or 
Connect to 

Shopping Page 
(website/
mobile 

application)

●  To become Hansalim member  ●

Join
Investm

ent
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Online Order
● Internet Shopping  connect to shop.hansalim.or.kr       
● Mobile Application  Search ‘Hansalim’ and download.
● You should order until 10AM of your delivery closing day

Phone Order
● Hansalim Call Center  1661-0800 (Weekdays 09:00~18:00, Lunch Time 12:00~13:00)

What is Delivery Closing Day?
● Hansalim products are produced and delivered right after the order. 

That is to deliver precious products to members when it’s fresh and to maintain stable 
price by maximizing operational costs savings.

● Accordingly, each area can receive products on its delivery day.(Mon~Fri) 
The consumer member should order 2 days before your delivery day until 10AM. 

● The member’s delivery day will be told when you get the membership. 
You also can check your delivery day through internet or call to call center(1611-0800)

●  Guidance on How to Buy Hansalim Products  ●

Service Hours
● Weekdays  10:00~20:00       ● Weekends  10:00~17:00 (Some stores open on Sunday)
※ Service hours and closing days vary with the areas(stores), so please check before you visit

Things to aware before you visit store
● For our environment, there are no plastic bags in Hansalim store. 

Please bring your own shopping bag.
● You can check the details of stores (information, location and more) from 

the webpage or mobile application of shop.hansalim.or.kr
● Non-member only can buy in the store.

Store
O

rder Products

2 days before delivery
Ordering

Closing Delivery 

(10AM)

Closing Delivery 
(10AM)

Delivering Delivering

Sat TueMon ThuSun Wed

1 day before delivery
Warehousing of products from 
production sites

Delivery date
Delivering to member’s house 

on each delivery day

Membership Bar 
code Card

Coupons Search Nearest 
Stores

Search Products’ 
Bar code

Search 
Products

Radioactive material 
Test Results

Search 
Cooking

Search Store 
Receipts 
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Parcel Service
● You can use parcel service if the products don’t have any risk of decay 

or damage (grains, health foods, snacks, household items) Present with 
Hansalim products to your family, relatives and friends. 

● If the total order is over 30,000 KRW, no need to pay delivery fee. 
(Separate courier fees are charged for islands and mountainous areas)

● The ordering is closed 2 days before your delivery day until 10AM. 
● Parcel service is not available on Monday, weekends and public holidays 

because deliveryman is not working on those days.

Pre-order / Direct-delivery
● Pre-order

The members can order for a set period, about 1 to 3 times in a year.
● Direct-delivery

Pottery, wax candle, cast iron kitchen appliance, 
living aquatic products are directly delivered from the production site.

Payment Options
● Store  Salim-Prepayment, Cash, Credit card, Check card, Salim-coupon, Salim-point, 
   Hansalim voucher, Simple Payment (KakaoPay, Payco, ZeroPay, NaverPay and more)
● Online Shopping  Salim Prepayment, Virtual Account, Credit card, Check card, 
   Simple Payment (KakaoPay, Payco and more) Salim-coupon, Salim-point, Salim-deposit

What is Salim-Prepayment?
● Salim-Prepayment is a prepaid payment which you can use when you order or 
   buy Hansalim products.
● You can save up 1.5% of price when you use Salim-Prepayment.
● You can use your Salim-Prepayment for both online and phone order.
● Hansalim pay 8~10% of its operating expense for credit card and check card fee every year. 

Please use Salim-Prepayment to reduce credit card and check card fee, 
so Hansalim can rather use these savings to member activities or social campaigns.

Notes on Payments
● Your payment will be made immediately and you should pay delivery fee and 

the investment every time you order.
● Some products can be sold out or the price can be change due to the circumstance 

on production area. If the price increases, it will be marked unpaid and if the price decreases, 
it will be refunded.

※ You can have detailed instructions on payment when you receive membership and it varies with the area.

Inquiry
Phone
Hansalim Call Center 1661-0800 

※ Please contact the store where you buy the product for refund, if you directly bought the product from the store.
※ You can check the refund policy in detail from the Shopping Page.

Online
Shopping Page (website/mobile 
application → login → make inquires

※ You can check the information of registration and membership guide from the Shopping Page.

Paym
ent O

ption
H

ow
 to return 

products?
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HANSALIM Organization

HANSALIM Cooperative 
Federation

 HANSALIM Business 
Specialized Organization 

Specialized 
Organizations

Related/
Equity Firm 

Consumer’s 
Cooperative

HANSALIM Producer’s 
Association

Hansalim
 Sunlight Generation Cooperative

Hansalim
 Funding

Hansalim
 Livestock Products Com

pany Inc.
Hansalim

 Foundation
Hansalim

 Korean W
heat Bakery

Hansalim
 AnseongM

achum
 Food Inc.

Hansalim
 Agri-Food Analysis Center

Hansalim
 Saving the Farm

land Corporation

M
osim

 and Salim
 Policy Research Institute

Hansalim
 Press

Organizational Support 
Headquarters

Future Planning 
Headquarters

Hansalim Food Life 
Education Center

Hansalim 
Training Center

PR 
Headquarters

Strategy 
Business 

Headquarters

Business 
Planning 

Headquarters

Product 
Development 
Headquarters

Agricultural and 
Livestock Products 

Headquarters
Quality Control 
Headquarters

Consultation 
Services 

Headquarters 
Logistics 

Headquarters
IT System 

Headquarters

agricultural product, 
processed food, 
environment, food life, 
pubic relations and more

Some cooperatives 
don’t have branch 
office

Members

Branch

Board of 
Directors

Secretariat

General 
Assembly

Audit
Member 
Activity 
Meeting

Committee

127 Production 
Community

Regional Production 
Organization 
Committee

General 
Assembly

Board of 
Directors

Secretariat

Secretariat
Regional 

Organization 
Committee

Audit

Processed Food 
Production 
Association

3 Regional 
Council

13 Cities and 
Counties 
Alliance

6 Committee 

General 
Assembly

Board of 
Directors

Secretariat

Member Organization

Audit

Committee

Audit

Committee

Board of 
Directors

General 
Assembly

Secretariat
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Hansalim Southern 
Gyeonggi Consumer’s 
Cooperative
031) 383-1414
Gwacheon 02)502-4628 
Gwacheonyeok 02)504-7778 
Gunpo 399-4600 
Bisan 381-6253 
Sanbon 396-0318  
Ansan 405-6253 
Wonmun 02)3679-7007 
Uiwang-Naeson 426-5100 
Pyeongchon 382-3462 

Hansalim Suwon 
Consumer’s Cooperative
031) 548-1260
Gwanggyo 216-6916  
Gwonseon 224-3800 
Mangpo 546-8791 
Yeongtong 203-2777 
Jangan 271-5362  
Chilbo 548-2684 

Hansalim Eastern 
Gyeonggi Consumer’s 
Cooperative
031) 884-9098 
Gwangju 768-9096
Yangpeong 771-9048
Yeoju 884-9122
Iicheon 632-6732 
Jeungpo 632-6799
Toechon 761-0996

Hansalim West-southern 
Gyeonggi Consumer’s 
Cooperative
031) 375-1420
Dongtan 8015-1725  
Dongtan ii sindosi 377-8420  
Byeongjeom 234-1720 
Anseong 676-1420  
Osan 374-1720 
Pyeongtaek 655-1720  
Hyangnam 8059-3720 

Hansalim Goyang-Paju 
Consumer’s Cooperative
031) 913-8647
Gyoha 957-6204 
Deokyang 938-0808 
Madu 932-6204  
Sandeul 904-6204  
Samsong 02)381-8646 
Siksa 962-6207  
Unjeong 946-6209 
Juyeop 913-8646   
Tanhyeon 923-8646 

Hansalim Seongnam-
Yongin Consumer’s 
Cooperative
031) 778-7778 
Gumi 786-0610 
Geumgok 714-9830 
Dongbaek 287-4321 
Dongcheon 896-9277 
Dongpangyobaekhyeon 
8017-8520 
Bora 693-5775 
Sangheyon 896-8277  
Seohyeon 781-7737  
Sunae 712-0744   
Suji 263-7763  
Singal 895-4456 
Sinbong 261-9044  
Wirye 751-2241 
IImae 702-6688   
Jeongja 718-4094  
Jukjeon-Bojeong 261-4844 
Pangyo 702-3423 
Heungdeok 214-9670 

Hansalim Daegu 
Consumer’s 
Cooperative
053) 583-5980
Beommul 782-5600 
Suseong 768-5979 
Sinmae 792-5633 
Apsan 621-5711
Wolbae 582-5633

Hansalim Northern 
Gyeongbuk Consumer’s 
Cooperative
054) 635-0222
Sangju 534-8886
Andong-Okdong 842-3331 
Andong-Yongsang 821-3339 
Yeongju 631-7774

Hansalim Western 
Gyeongbuk Consumer’s 
Cooperative
054) 439-5979
Saedongnae 439-5979

Hansalim Eastern 
Gyeongbuk Consumer’s 
Cooperative
054) 726-2563
Idong 726-2523
Pohang-Yangdeok 255-5979

Hansalim Gyeongju 
Consumer’s Cooperative
054) 741-5535
Gyeongju 741-5535

Hansalim Ulsan 
Consumer’s Cooperative
052) 260-8485 
Gulhwa 260-8492
Maegok 716-5001
Sinjeong 260-8491
Yaksa 716-7491

Hansalim Busan 
Consumer’s Cooperative
1800-8258
Guseo 051)514-3720
Myeongji 051)714-7465  
Yongho 051)714-7475 
Haeundae 051)583-3036
Hwameyong 051)512-4338

Hansalim Gyeongnam 
Consumer’s Cooperative
055) 298-0527
Geojae 633-0887
Geochang 942-8878 생

Gimhae 313-0527 
Daebang 261-0760
Milyang 355-8878
Bansong 262-0524 
Samcheonpo  786-8100
Seongwon 283-3203
Yangdeok 298-6657
Jangyu 314-5528
Jungdong 251-7484
Jinju 743-1494 
Jinhae 547-3313
Chungmugong 752-7998    
Hapcheon 933-9338 생    
Happo 245-0545 

Hansalim Jeonbuk 
Consumer’s Cooperative
063) 225-4526
Gunsan 471-4527 생

Seosin 272-4526
Songcheon 277-4526
Iksan 831-1254 
Ua 242-4526
Jeongeup 532-4526
Pyeonghwa 227-5370
Hyoja 228-4626 

Hansalim Gwangju 
Consumer’s Cooperative
062) 430-3539
Naju-Bitgaram 061)336-6285
Donggu 224-3539
Bongseon 672-6285
Bukgu 575-6500 
Sangmu 384-6285
Suwan 956-6285 
Yeonggwang 061-351-1130
Pungam 652-6285 

Hansalim Southern Jeonnam 
Consumer’s Cooperative
061) 682-2355 
Namak 281-0664 
Mokpo 277-8555 
Suncheon 807-2200 
Yeosu 653-3621 
Yeocheon 691-7820 
Okam 285-3625

Seoul

Gyeonggi

Gangw
on

Gyeongsang
Jeju

Jeolla

Hansalim Seoul 
Consumer’s Cooperative
1588-3603 
02) 3498-3600
Garak 404-4205  
Gayang 3661-7400 
Gangil 427-8833 
Gaepo 578-9800 
Gwangnaru 455-0500 
Gwanghwamun 739-7741 
Gocheok 2685-1400 
Guui 456-0738  
Gupabal 358-4700 
Geumcheon-Siheung 891-9922 
Geumho 2281-1155 
Gireum 942-9933 
Daechi 569-8378  
Donam 923-9088 
Dunchon 471-7500 
Magok 3663-8979 
Mapo 713-0600 
Myeongil 428-0618  
Mokdong 2653-6026  
Mullae 2631-4200 
Mia 989-9984 
Banpo 592-6100 
Bangbae 3471-0055 
Banghak 3491-9944 
Boramae 844-7200 
Bongcheon 877-5999 
Sadang 593-1117 
Sanggye 951-5353 
Sangdo 824-9200 
Seocho 3486-9640  
Seongsan 374-7875 
Saebanpo 594-5500 
Songpa 3432-9700 
Sinnae 3422-5300 
Sinjeong 2645-3388 
Sincheon 423-0029 
Ssangmun 995-5883  
Ahyeon 362-2255 
Amsa 442-7500 
Apgujeong 515-8427 
Yeouido 783-3600 
Yeoksam 508-8484 
Yeonhui 305-5900 
Omokgyo 2653-7300 
Wangsimni 2295-3500 
Ujangsan 2693-5700 
Yichon 796-3400 
Ilwon 445-7300 
Jagok 451-7171 
Jayang 453-5700 
Jamshil 419-2271 
Jamsilsaenae 413-2900 
Jeonnong 2244-8444 
Junggye 932-4633  
Chongdam 547-9100 
Pyeongchang 394-5151  
Hagye 971-5200 
Hongjae 379-0335 

Belong to Hansalim 
Seoul Consumer’s 
Cooperative 
Gyeonggi-Incheon 
Region
Guri 031)551-7733 
Guwol 032)462-8400 
Bucheon 032)321-8356 
Soha 897-0071 
Songdo(Incheon) 032)851-4488 
Yangju-Goeup 031)842-1199 
Oak-gil 032)715-4143 
Uijeongbu 031)853-2700 
Janggi 031)982-8833 
Cheolsan 2685-1544  
Cheongla 032)569-8989 
Hanam 031)795-6300 
Hopyeong(Namyangju) 
031)559-2900 

Hansalim Wonju 
Consumer’s 
Cooperative
033) 763-1025
Neulpum 763-0282 
Dangye 745-5900
Musil 765-8080 
Shimpyeongwon 
(HIRA: Health Insurance 
Review & Assessment Service) 
739-3198 
Hoengseong 345-2021 
Jungang 744-3383

Hansalim Chuncheon 
Consumer’s Cooperative
033) 256-1589
Onui 256-1278
Hupyeong 256-1378
Hongcheon 070-7377-1478 생

Hansalim Gangwon-
Yeongdong Consumer’s 
Cooperative
033) 645-3371
Sokcho 632-3398
Solol 644-1130
Imdang 642-0099
Ibam 651-0059 
Cheongok 531-3232
Ponam 652-1193
Hyoga 522-1190 

Hansalim Cheongju 
Consumer’s Cooperative
043) 213-3150 
Gangseo 235-3150 
Gaesin 236-3150 
Goesan 833-0083 생

Geumcheon 293-6089  
Bokdae 237-3150  
Bunpyeong 295-0481 
Osong 238-3150
Ochang 241-3152  
Organic Marketing Center
288-3150  
Yullang 212-1709
Innovation City 535-3150

Hansalim Chungju-
Jaechon Consumer’s 
Cooperative
043) 855-2120
Jaechoen 653-1112 
Chungju 848-1112
Hoam 723-1077 

Hansalim Daejeon 
Consumer’s Cooperaive
042) 484-1225 
Gao 285-1225
Gongju 041)881-1225
Gwanjeo 545-1125 
Gwanpyeong 934-1225 
Noeun 477-1560  
Nonsan 041)733-1280
Doan 824-9647 
Buyeo 041)833-1225
Sinseong 864-1119 
Wolpyeong 484-1293 
Tanbang 485-1293  

Hansalim Cheonan-Asan 
Consumer’s Cooperative
041) 555-1720
Goun 044)853-1720
Dangjin 357-1727
Dujeong 553-1710
Seosan 666-1720
Ssangyong 571-1724
Areum 044)863-1720 
Asan 542-1726 

Gangw
on

Hansalim Jeju 
Consumer’s Cooperative
064) 713-5988 
Nohyeong 712-5988 
Seoguipo-Dongheung 
733-5988 
IIdo 757-5988 
JejuDameul 745-5988 

Except Busan
Weekdays 
09:00~18:00
Lunch time 12:00~13:00

Hansalm Call Center

Open on Sunday일

Fresh meat section Available육

Delivery service from Store배

생 Producer’s organization 
owned Store

Order

Etc.

Inquiry

Membership 
(Join, Withdrawal)

Connect to Local 
Consumer’s Cooperative

Payment, 
Change information

1

6

2

5

4

3

Hansalim in My Village

Website
www.hansalim.or.kr

Shopping Page
shop.hansalim.or.kr 

KakaoTalk Channel 
Hansalim

Instagram
@hansalim_official

Facebook 
hansalim1986 

Blog
blog.naver.com/
hansalim 

YouTube 
HansalimTV

Newsletter
page.stibee.com/
subscriptions/160093



15, Bongeunsa-ro 81-gil, Gangnam-gu, Seoul, Korea
www.hansalim.or.kr

Being a bowl of Rice means

Lower Oneself to Save Others.

The reason World works is because

All beings have been a bowl of Rice to each other.

Producer being Consumer’s Rice, 

Consumer being Producer’s Rice

Take Responsibility for each other,

Human also being Nature’s Rice.

In the world of losing the importance of a meal of rice,

Think better of eating rice facing each other.

Thank you for being a bowl of Rice all this while,

Hansalim will be a bowl of Rice for World as it used to be.

Again, Rice




